
“Taj is an emotion!” – Puneet Chhatwal of IHCL 

The Taj brand is more than just a hotel chain - it is an emotion, a legend, and the 
crown jewel of not only the Tata Group, but the entire Indian hospitality 
industry. As the flagship brand of the Indian Hotels Company Limited (IHCL), 
the Taj has become synonymous with unparalleled luxury, impeccable service, 
and a rich cultural heritage. 

The Taj's origins can be traced back to 1903, when the iconic Taj Mahal Palace 
hotel was opened in Mumbai. Since then, the brand has grown to encompass a 
diverse portfolio of properties across India, each one a testament to the 
country's architectural and culinary traditions. From the grand, historic palaces 
of Rajasthan to the serene backwaters of Kerala, the Taj has managed to capture 
the essence of India's diverse regions and offer guests an unrivaled experience. 

What sets the Taj apart is its unwavering commitment to excellence and its 
ability to evolve with the times. The brand has seamlessly blended its rich 
legacy with modern amenities and cutting-edge technology, ensuring that it 
remains at the forefront of the hospitality industry. The Taj's dedication to 
sustainability and community engagement further solidifies its position as a 
truly iconic brand that is deeply rooted in the fabric of India. 

Beyond its physical properties, the Taj brand has become a symbol of Indian 
pride and global recognition. It has played a pivotal role in shaping the 
country's tourism landscape, attracting visitors from around the world and 
showcasing the best of Indian hospitality. The Taj's influence extends far 
beyond the hotel industry, as it has become a cultural ambassador, promoting 
India's rich heritage and traditions on the global stage. 

As the Tata Group's crown jewel, the Taj brand continues to soar to new 
heights, driven by its unwavering commitment to excellence and its deep 
connection to the heart and soul of India. It is a testament to the power of 
vision, innovation, and a relentless pursuit of perfection - qualities that have 
made the Taj an enduring icon, not just in India, but across the world.


