ITHG Hotels’ Garner brand reaches 100 properties
globally since launch

Garner Hotels, IHG Hotels & Resorts’ midscale conversion brand, has crossed
the milestone of 100 open hotels worldwide since its launch in August 2023—
marking one of the fastest global rollouts within the company’s portfolio.

Early Momentum in India

In India, Garner is already gaining traction, with five hotels signed to date,
including Garner Etawah, Garner Kathua, Garner Bhiwadi, and Garner Kutch.
The brand’s early development momentum reflects growing owner interest in
flexible, conversion-led hospitality models.

Strong Global Pipeline

Building on its rapid expansion, Garner has nearly 80 hotels in its pipeline
across 12 countries, including India. This growth is being driven by increasing
demand for conversion projects that offer faster turnaround times and cost-
efficient development solutions.

A Guest-Centric Midscale Experience

Built around its promise of delivering “easy-going stays that get you on your
way,” Garner is designed for travellers seeking comfort, quality, and reliable
service at an accessible price point.

Each property reflects the character of its location, while prioritising essentials
that matter most to guests—comfortable beds, restful sleep, and a satisfying hot
breakfast. Functional public areas and in-room workspaces further support both
business travellers and those blending work with leisure.

Leadership Perspective



Sudeep Jain, Managing Director, South West Asia, IHG Hotels & Resorts, said:
“Garner reaching 100 hotels globally in such a short span underscores the
strong relevance of the brand’s proposition for both owners and guests. In India,
we are already seeing this momentum translate into growing owner confidence,
with five hotels signed and more in active discussion.”

He added:

“Garner’s flexible and cost-efficient model is well positioned to support the
evolution of India’s midscale hospitality segment, while strengthening IHG’s
mainstream portfolio in the country. This is just the beginning for the brand.”



