Radisson crosses a milestone 200 hotels in India

Radisson Hotel Group (RHG) has reached a historic milestone in India,
crossing the 200-hotel mark, underscoring its position as a leading and trusted
hospitality brand in the country. The achievement comes on the heels of five
new hotel signings, taking the Group’s India portfolio to 128 operational hotels
(14,209 keys) and 77 properties (8,619 keys) under development.

A Strategic Growth Path Fueled by Quality and Market Diversification

The Group’s India growth story is anchored in quality hospitality offerings and
diversified market expansion, keeping pace with evolving traveler preferences.
Over the past 14 months alone, RHG has signed 51 new hotels across both
metro and leisure markets — a reflection of the brand’s dynamic and agile
approach.

Five New Additions Bolster the Portfolio

The latest signings include:
e Radisson Blu Resort & Spa, Pawna Lake
e Radisson Blu Hotel, Lucknow CBD
e Radisson Hotel Rajkot
e St. Marks Hotel, Bangalore CBD — A member of Radisson Individuals
e Temple Tree Hotel, Shirdi — A member of Radisson Individuals

These new additions reflect RHG’s multi-brand strategy, catering to diverse
segments while deepening presence in key growth destinations.

Leadership Speaks: A Vision Backed by Partnerships

Elie Younes, Executive Vice President and Global Chief Development Officer,
Radisson Hotel Group, commented:

“Crossing the 200-hotel mark in South Asia is a key milestone in our expansion
strategy. This achievement reflects not only our strong growth across the region
but also the unwavering trust from our owners and partners. India is one of our



key markets in Asia where we will continue to amplify our presence, create
meaningful opportunities for communities, and enrich the travel experience for
our guests.”

Nikhil Sharma, Managing Director & Chief Operating Officer, South Asia,
added:

“This milestone is a testament to our strategic vision and strong investor
confidence. We remain focused on delivering exceptional experiences while
contributing to the region’s economic development through job creation and
local partnerships. As we grow, our core values of quality, sustainability, and
inclusivity remain central to everything we do.”

Expanding Footprint with Purpose

In just the past three years, RHG has expanded into 45 new Indian markets,
while maintaining a stronghold in key metros. This milestone follows RHG’s
strongest year of growth in South Asia to date, and further solidifies its long-
term commitment to India as a priority market.

With a scalable business model, brand trust, and a focus on both operational
excellence and community impact, Radisson Hotel Group is poised to reshape
the future of hospitality across India and South Asia.



