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HRAWI engages with MTDC to
enhance hospitality excellence

Our Bureau, Mumbai

RADEEP Shetty, presi-

dent of the Hotel and
Restaurant  Associa-

ton (Western India) -
HRAWI and Farhat Jamal,
recently engaged in nteractive
sessions with resort managers
dunng a traning programme
orgamised by the Maharash-
tra  Tounsm Development
Corporaton (MTDC). The
programme, held on Apnl 4,
2024, at MTDCs Reswdency
Kharghar resort, was designed
to offer valuable insights and
expertise in the hosptality sec-
tor. Leveraging thar extensive
domain knowledge, Shetty and
Jamal shared invaluable expe-
nences with MTDCs  resort
managers and senior officers
from across the State. The ses-
sion aimed at enhancang the

‘Authi Devo Bhava’
Attitude  at

ethos of
- a Tounst-First
MTDC resorts and restau-
rants. The MD of MITDC,
Shraddha Josht Sharma, graced
the event with her presence.

“MTDC’s properties  boast
some of the finest destination
locations in the State, providing
a significant advantage to resort
management. There are two
cntical aspects for managers to
focus on, guest relanons and
staff relanons. Upholding high
standards in these arcas ensures
success. Managers are encour-
aged to personally nteract with
guests dunng key moments
such as check-in, breakfast and
check-out to gauge guest satis-
facton comprehensively. This
proactive approach significant-
ly enhances guest relationships,
leading to improved resort rev-
enue and Average Room Rate

(ARR),” said Shetty.

MTDC boasts approximately
30 resorts scattered across Ma-
harashtra, offenng a dverse
range of room nventory from
10 to approximately 120 rooms
per resort. These properties are
managed by a team of hosps-
tality-qualificd and experienced
managers who ensure top-n« ch
service and  guest expeniences
across all MTDC properties.

“Having the courage and con-
fidence to personally engage
with guests at cach table dur-
uu_, their stay prtmdc\ a holistic
view of the resorts npt.r'ltu NS
Interactions wath guests at op-
portune moments are pvotal
for obtaming wvaluable feed-
back, which can make a world
of difference in guest relaton-
ships and ultimately lmmct the
resorts financial p-crluml.mu
positively,” concluded Shetty




